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Lottery Sales Update - September
• Overall sales for September of 2016 were down $15.0 million from September 2015.

• Net profit for September 2016 was $69.7 million compared to $73.4 million in September 2015, a decrease of 
$3.7 million.

• Our prize payout for September 2016 was 73.75 percent, as compared to 73.30 percent in September 2015. 
Due in part to the absence of last fiscal year’s accrual related to the $20 million end of game Mega Cash prize, 
our year-to-date prize payout for the first three months of FY17 is 72.26 percent, as compared to 75.23 
percent for the first three months of FY16.

• Due to the lower prize payout and a shift in the calendar that resulted in 5 additional days being included in 
the net profit figure for the first three months of FY17, our year-to-date net profit for the first three months of 
FY17 is $264.8 million compared to $214.3 million for the first three months of FY16.  After subtracting a 5-
day average net profit figure of $14.2 million, the adjusted year-over-year change for the first three months of 
FY17 vs. the first three months of FY16 is a $36.3 million increase in net profit.

• KENO and Mass Cash experienced sales increases in September of 2016 over September of last year.  KENO 
sales were up over $1.2 million and Mass Cash sales were up $127,407.

• Sales of the new All or Nothing monitor game, which launched July 18, totaled over $1.8 million for the month 
of September.

• Instant Ticket sales were down $11.4 million in September of 2016 compared to September of 2015.  
Compared to September of 2015, Powerball sales for September of 2016 were down $6.1 million (jackpot last 
September reached $310.5 million), Mega Millions sales were down $224,345, Lucky for Life sales were down 
$177,414, Megabucks Doubler sales were down $80,097 and Numbers Game sales were down $19,691.
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MSLC Gross Sales Results 
SEPTEMBER FY17 vs. FY16 Unadjusted Non Fiscal Year
($ millions)

Through October 1, 2016

FY17 % of Total FY16 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $257.1 69.4% $268.5 69.7% -$11.4 -4.2%

Mega Millions 50.0 $3.8 1.0% $4.0 1.0% -$0.2 -5.6%

Powerball 50.0 $6.4 1.7% $12.5 3.2% -$6.1 -48.7%

KENO 70.0 $67.2 18.1% $65.9 17.1% $1.2 1.9%

Mass Cash 55.0 $6.0 1.6% $5.8 1.5% $0.1 2.2%

All or Nothing 70.0 $1.8 0.5% $0.0 0.0% $1.8 100.0%

Lucky for Life 60.0 $1.9 0.5% $2.0 0.5% -$0.2 -8.7%

Numbers Game 63.0 $24.6 6.6% $24.6 6.4% $0.0 -0.1%

Megabucks Doubler 55.0 $1.6 0.4% $1.6 0.4% -$0.1 -4.9%

Jackpot Poker $0.0 0.0% $0.2 0.0% -$0.2 -100.0%

Total $370.3 100.0% $385.2 100.0% -$15.0 -3.9%

Instant Tickets 69.9 to 80.4 $257.1 69.4% $268.5 69.7% -$11.4 -4.2%

Draw Games + KENO 50.0 to 70.0 $113.1 30.6% $116.7 30.3% -$3.6 -3.0%

Total $370.3 100.0% $385.2 100.0% -$15.0 -3.9%

Unadjusted Month 9/4/16-10/1/16 Month 9/6/15-10/3/15

4 weeks 4 weeks

28 days 28 days
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MSLC Gross Sales Results 
YEAR-TO-DATE FY17 vs. FY16 Unadjusted Non Fiscal Year
($ millions)

Through October 1, 2016

FY17 % of Total FY16 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $921.3 68.8% $950.9 70.8% -$29.6 -3.1%

Mega Millions 50.0 $26.1 1.9% $14.8 1.1% $11.2 75.8%

Powerball 50.0 $33.2 2.5% $24.8 1.8% $8.5 34.1%

KENO 70.0 $230.0 17.2% $230.9 17.2% -$0.9 -0.4%

Mass Cash 55.0 $21.1 1.6% $20.7 1.5% $0.4 1.8%

All or Nothing 70.0 $9.5 0.7% $0.0 0.0% $9.5 100.0%

Lucky for Life 60.0 $6.7 0.5% $7.3 0.5% -$0.6 -8.4%

Numbers Game 63.0 $86.0 6.4% $86.8 6.5% -$0.8 -0.9%

Megabucks Doubler 55.0 $5.4 0.4% $5.5 0.4% -$0.1 -1.6%

Jackpot Poker $0.0 0.0% $0.6 0.0% -$0.6 -96.5%

Total $1,339.1 100.0% $1,342.2 100.0% -$3.1 -0.2%

Instant Tickets 69.9 to 80.4 $921.3 68.8% $950.9 70.8% -$29.6 -3.1%

Draw Games + KENO 50.0 to 70.0 $417.8 31.2% $391.4 29.2% $26.5 6.8%

Total $1,339.1 100.0% $1,342.2 100.0% -$3.1 -0.2%

Unadjusted Year 6/26/16-10/1/16 Year 6/28/15-10/3/15

14 weeks 14 weeks

98 days 98 days



Advertising Campaign Comparison
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CUT KEPT REDUCED

FY16 Campaigns FY17 Removal Due to Budget Cuts FY17 Confirmed Campaigns

GENERAL GENERAL GENERAL

Annual Paid Search Annual Paid Search

Annual Winner Announcement Social Media Annual Winner Announcement Social Media

Bruins/Celtics Annual Sponsorships Bruins/Celtics Annual Sponsorships

Boston Marathon Lottery TV/OOH Boston Marathon Lottery TV/OOH

Brand Campaign based on $90,000 

segmentation research investment

Brand Campaign based on $90,000 

segmentation research investment

Community Event Sponsorships (Zip Trips) Community Event Sponsorships (Zip Trips)

INSTANT TICKETS INSTANT TICKETS INSTANT TICKETS

June Instant Ticket Digital/OOH 

Production/Media

June Instant Ticket OOH/Radio 

Production/Media & Digital Production

June Instant Ticket Media

Digital Only

Holiday POS/Radio/TV/OOH/Digital 

Production/Media

Holiday POS/Radio/TV/OOH/Digital 

Production/Media

August Instant Ticket Social Media August Instant Ticket Social Media

September Instant Ticket Digital 

Production/Media

September Instant Ticket

Digital Production
September Instant Ticket Digital Media

January Instant Ticket Radio/Digital 

Production/Media

January Instant Ticket Radio Production/copy 

& Digital Production
January Instant Ticket Media 

General Instant Ticket Radio Media General Instant Ticket Radio Media 

Cashword Radio Media Cashword Radio Media

Misc. Instant Ticket Social Media Misc. Instant Ticket Social Media Graphics Misc. Instant Ticket Social Media



Advertising Campaign Comparison
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FY16 Campaigns FY17 Removal Due to Budget Cuts FY17 Confirmed Campaigns

DRAW GAMES DRAW GAMES DRAW GAMES

Summer Season Ticket TV/Digital 

Production/Media

Summer Season Ticket TV/Digital 

Production/Media

Jackpot Awareness TV/Radio/Digital/Social 

Production/Media

Jackpot Awareness TV/Radio 

Production/Media, Digital & Social Production

Jackpot Awareness Media

Digital & Social Only

Winter Season Ticket TV/OOH/Digital 

Production/Media

Winter Season Ticket TV/OOH/Digital 

Production/Media

Lucky for Life Radio Media Lucky for Life Radio Media

General Draw Game Radio/TV Media General Draw Game Radio/TV Media 

April Instant Ticket OOH/Digital/Radio/ Social 

Production/Media

April Instant Ticket OOH/Radio/ 

Production/Media & Digital/Social Production
April Instant Ticket Media

Numbers Game Radio Media Numbers Game Radio Media 

Misc. Draw Game Social Media Misc. Draw Game Social Media Graphics Misc. Draw Game Social Media 

MONITOR GAMES MONITOR GAMES MONITOR GAMES

Misc. KENO/All or Nothing Social Media Misc. KENO/AON Social Media Graphics Misc. KENO/AON Social Media

All or Nothing TV/POS/Radio/Social 

Production

All or Nothing TV/POS/Radio/Social Media 

(one flight only)

CUT KEPT REDUCED



First Quarter Sales, FY2013 - FY2017
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Fiscal Year

$1,233,235,890

$1,242,930,787

$1,295,738,685

$1,342,222,180 $1,339,151,704

$1,160,000,000

$1,180,000,000

$1,200,000,000

$1,220,000,000

$1,240,000,000

$1,260,000,000

$1,280,000,000

$1,300,000,000

$1,320,000,000

$1,340,000,000

$1,360,000,000

2013 2014 2015 2016 2017



First Quarter Net Profit, FY2013 - FY2017
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Fiscal Year

$224,104,746

$263,334,241

$253,444,068

$226,262,487

$264,488,617

$200,000,000

$210,000,000

$220,000,000

$230,000,000

$240,000,000

$250,000,000

$260,000,000

$270,000,000

2013* 2014* 2015* 2016* 2017

*Figures for FY2013-2016 adjusted to include 
same number of days as FY2017 



September Instant Tickets Sales Update
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$
Price Point: $5

5 Week Sales: $12,750,425

$100,000 Triple Diamonds
Price Point: $2

5 Week Sales: $4,407,008

$10,000,000 Gold
Price Point: $20

5 Week Sales: $18,425,480

Spooky Cash
Price Point: $5

5 Week Sales: $9,040,565

Loose Change (2 scenes)
Price Point: $1

5 Week Sales: $2,350,121



Halloween Social Media Promotion (October 21-28)
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From October 21 through October 
28, we are conducting a Halloween 
social media promotion on 
Facebook, Instagram and Twitter.

Entrants must comment, post or 
tweet as instructed to be eligible to 
win.

Three winners are selected each 
day of the promotion, one each 
from Facebook, Instagram and 
Twitter.  Winners will receive a one-
year Megabucks Doubler Season 
Ticket.



Social Media Messaging
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Bruins win season opener
(Instagram) Brady’s first game back

(Twitter)

Responsible play (Twitter)



Social Media Messaging
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Lucky for Life Grand Prize Winner
(Facebook)

Lottery at the Big E (Instagram)

Message to consumers 
regarding scams

(Facebook)



Holiday Instant Tickets Release (November 1)
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$10,000 Holiday Magic
Price Point: $1

Top Prize: $10,000

$100,000 Holiday Magic
Price Point: $2

Top Prize: $100,000

Frosty Cashword
Price Point: $2

Top Prize: $50,000

$1,000,000 Holiday Magic
Price Point: $5

Top Prize: $1,000,000

$2,500,000 Holiday Magic
Price Point: $10

Top Prize: $2,500,000



Thank you for the opportunity to share this 
presentation. We look forward to your 

feedback and to further discussion on this 
information, as well as other Lottery 

initiatives.
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