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Lottery Sales Update 
• Overall sales fell by $472,530 as compared to sales in May 2014. An $8 million decrease in Instant 

Ticket sales that can be attributed to the timing of the second $30 game release, which launched 
one week later than its predecessor’s debut in 2014, led to the slight year-over-year sales dip. 

• Mega Millions experienced a $4 million increase, while KENO sales grew by $3 million and 
Powerball sales increased by $1 million in May. There were minimal changes in the other offerings 
within the Lottery’s draw game portfolio. 

• The estimated prize payout for the month was 71.44 percent, as compared to 72.05 percent in 
May 2014. This brings the estimated prize payout for the first 11 months of FY15 to 72.43 percent, 
as compared to 72.13 percent for the same time period in FY14. 

• While the estimated prize payout percentage has increased slightly over last year, overall games 
sales have grown significantly and are $136 million, or 3.1 percent, over last year’s sales through 
the end of May. Accordingly, the year-over-year net profit has increased by an estimated $8.3 
million, setting the Lottery on course to meet the projected FY15 return.

• As the fiscal year draws to a conclusion, we anticipate posting our fourth consecutive year of 
record-breaking sales and marking the highest point in the Lottery’s 43-year sales history. The 
continued excitement around our April games, including $30 Supreme Millions, along with the four 
new Instant Tickets that were released on June 23rd, should help us to solidify yet another banner 
year. 
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June Instant Ticket Social Media Graphics
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Facebook.com/MAStateLottery (Cover Photo) YouTube.com/MassStateLottery (Cover Photo)

MassLottery.com (Homepage Sliding Banner) Twitter.com/MAStateLottery (Background Skin)

Flickr.com/MAStateLottery (Cover Photo)



June Instant Ticket Paid Advertising (June 23 – July 21)
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The Lottery invested $100,000 for the production and placement of a multi-media ad campaign supporting the June Instant Ticket launch. 
The campaign began on the launch day and will run through July 21. The combination of digital and out-of-home paid advertising has a 
summer theme and focuses on the four new tickets as a group and the total cash prizes of over $349,000,000 being offered.

Campaign components include a variety of high-impact digital units that will be running across multiple platforms (desktop, mobile, tablet) 
for a four week period on high-traffic/high-visibility sites, including newspaper & TV websites across Massachusetts. Mobile units will 
include a locator map showing nearby Lottery retailers.

A four week (June 23 – July 21) out-of-home strategy features digital screens (70-inch vertical displays, 55-inch horizontal displays) at high 
traffic transit hubs (Back Bay, Downtown Crossing, Kenmore, South Station). A paid social media strategy using a mix of promoted posts and 
graphic-rich ad units on Facebook rounds out the campaign. 

Example of mobile locator map Example of an out-of-home digital display unit



June Instant Ticket Sales Update
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$1,000,000 Jackpot
Price Point: $5

1 Week Sales: $1,124,805

$4,000,000 Payout
Price Point: $10

1 Week Sales: $1,984,270

Hit $50!
Price Point: $1

1 Week Sales: $69,600

Money Money Money
Price Point: $2

1 Week Sales: $210,738
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Fourth of July KENO Promotion
The Lottery will be offering a Second 
Chance promotion to KENO players for 
the Fourth of July holiday. 

Every non-winning KENO, KENO Bonus 
& KENO-to-Go ticket sold from July 1st

through July 7th will have a second 
chance to win $2,015. Five (5) serial 
numbers will be selected each day 
during the promotional period from the 
pool of non-winning tickets sold the 
previous day. The results will be posted 
on masslottery.com.  

Similar promotions are offered during 
holiday weekends throughout the year. 
Each have yielded a sales boost for the 
game during the promotional period.
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We will be offering a special, limited time only 
discount on any Season Ticket purchase starting 
July 5 and running through August 8, 2015. Due to 
upcoming changes in the multi-state Powerball 
game, Powerball Season Tickets will not be 
available for sale after July 4, 2015. Sales for 
Powerball Season Tickets will resume after the 
game changes take effect in October 2015. 

Season Tickets Summer Discount Program

8.5 x 11 inch Poster5 x 5 inch Decal

POS



Season Tickets Paid Advertising (July 5 – August 8)
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:15 TV

ValPak mailer

The Lottery will invest $250,000 for the production and placement of a multi-media ad campaign supporting the Season Tickets discount 
period. The campaign will begin on July 5 and will run through August 8. The combination of TV, digital and direct mail paid advertising uses 
the “Seasons Change, Your Numbers Don’t Have To” theme that was used during the winter campaign.

Campaign components include a :15 TV spot that will air in the Boston and Springfield markets and a variety of high-impact digital units 
(including the :15 TV spot) that will be running across multiple platforms (desktop, mobile, tablet) on high-traffic/high-visibility sites for a 
five week period. A ValPak mailer will be sent out to 850,000 households across the state in mid-July to help promote the summer discount. 
A paid social media strategy on YouTube and Facebook rounds out the campaign.  
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MSLC Revenue Results 

May FY15 vs. FY14
($ millions)

Through May 30, 2015

FY15 % of Total FY14 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $365 71.7% $374 73.3% -$8 -2.2%

MegaMillions 50.0 9 1.7% 5 1.0% 4 68.4%

Powerball 50.0 8 1.6% 7 1.3% 1 20.0%

Keno 70.0 83 16.4% 80 15.8% 3 3.7%

Mass Cash 55.0 7 1.4% 7 1.4% 0 0.3%

Race Game 70.0 0 0.0% 0 0.0% 0 0.0%

Lucky For Life 60.0 3 0.5% 3 0.5% 0 2.1%

Numbers Game 63.0 32 6.2% 31 6.1% 0 1.6%

Super 50-50 Raffle 0 0.0% 0 0.1% 0 -100.0%

Megabucks 55.0 2 0.3% 2 0.4% 0 -20.1%

Jackpot Poker 0 0.0% 0 0.1% 0 -44.1%

Total $509 100.0% $510 100.0% -$1 -0.2%

Instant Tickets 69.9 to 80.4 $365 71.7% $374 73.3% -$8 -2.2%

Online Games 50.0 to 70.0 144 28.3% 136 26.7% 8 5.6%

Total $509 100.0% $510 100.0% -$1 -0.2%
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MSLC Revenue Results 

Year-to-Date FY15 vs. FY14
($ millions)

Through May 30, 2015

FY15 % of Total FY14 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $3,228 70.5% $3,096 69.7% $132 4.3%

MegaMillions 50.0 72 1.6% 75 1.7% -4 -5.2%

Powerball 50.0 88 1.9% 99 2.2% -12 -11.8%

Keno 70.0 780 17.0% 751 16.9% 29 3.9%

Mass Cash 55.0 69 1.5% 67 1.5% 2 2.7%

Race Game 70.0 0 0.0% 0 0.0% 0 0.0%

Lucky For Life 60.0 25 0.5% 29 0.6% -4 -13.9%

Numbers Game 63.0 297 6.5% 297 6.7% -1 -0.2%

Super 50-50 Raffle 0 0.0% 1 0.0% -1 -100.0%

Megabucks 55.0 17 0.4% 19 0.4% -2 -9.7%

Jackpot Poker 3 0.1% 6 0.1% -4 -59.1%

Total $4,577 100.0% $4,441 100.0% $136 3.1%

Instant Tickets 69.9 to 80.4 $3,228 70.5% $3,096 69.7% $132 4.3%

Online Games 50.0 to 70.0 1,349 29.5% 1,345 30.3% 4 0.3%

Total $4,577 100.0% $4,441 100.0% $136 3.1%



Thank you for the opportunity to share this 
information. We look forward to your 

feedback and to further discussion on these 
figures, as well as other Lottery initiatives.
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