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Lottery Sales Update 
• Overall sales for March 2015 were $11 million higher than the previous March. This 

increase was primarily due to a $14 million sales surge in Instant Tickets; however, a $4 
million increase in KENO sales, along with a $1 million jump in Powerball sales 
contributed to the year-over-year growth. 

• Mega Millions saw a $7 million sales decrease because of significantly smaller jackpot 
offerings this March as compared to March 2014 ($59 million vs. $414 million). The 
remaining draw games in the portfolio experienced slight declines for the month. 

• An influx of Grand Prize claims (12 $1 million prizes and one $15 million prize) in March 
drove the estimated prize payout for the month to 74.95 percent, as compared to 73.07 
percent in March 2014. This increase caused the estimated prize payout for the first 
nine months of FY15 to rise to 72.60 percent, as compared to 71.64 percent for the 
same time period in FY14, and has decreased the year-over-year net profit by an 
estimated $15.8 million. 

• As previously explained, the payout percentage fluctuates based on the timing of when 
players cash in their prizes. Over the course of a fiscal year, the prize payout typically 
averages out to the budgeted rate. The Lottery’s FY15 budgeted prize payout is 72.7 
percent.
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March Instant Ticket Sales Update
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10X The Cash
Price Point: $1

8 Week Sales: $4,668,956

20X The Cash
Price Point: $2

8 Week Sales: $16,068,992

40X The Cash
Price Point: $5

8 Week Sales: $38,498,575

100X The Cash
Price Point: $10

8 Week Sales: $63,751,600



Ultimate Garden Party Instant Ticket Sales Update
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Ultimate Garden Party Instant Ticket
Price Point: $5

4 Week Sales: $9,793,935

• First $250,000 “scratch & win” instant 
cash prize was claimed on: 4/21/15 by 
MaryAnn Jacques of Worcester, MA.

• Game’s first Second Chance Drawing took 
place on 4/24/15. The Grand Prize winner 
was Douglas Brown of Great Barrington, 
MA.

• Total Second Chance Entries received for 
the first drawing: 134,595

• Number of Retailers carrying game: 6,591

• Based on the current order rate, there is 
only approximately five weeks of UGP 
inventory remaining in the warehouse. 



April Instant Ticket Release (April 28)
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$1,000,000 Players Club
Price Point: $5

Top Prize: $1 million

Supreme Millions
Price Point: $30

Top Prize: $15 million

Loose Change
Price Point: $1

Top Prize: $10,000

$100,000 Payout
Price Point: $2

Top Prize: $100,000



April Instant Ticket POS Advertising
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April Instant Ticket Social Media Graphics
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Facebook.com/MAStateLottery (Cover Photo) YouTube.com/MassStateLottery (Cover Photo)

MassLottery.com (Homepage Sliding Banner) Twitter.com/MAStateLottery (Background Skin)

Flickr.com/MAStateLottery (Cover Photo)



April Instant Ticket Paid Advertising (April 28 – June 7)
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The Lottery invested $400,000 for the production and placement of a multi-media ad campaign supporting the April Instant Ticket launch. 
The campaign begins today and will run through June 7th. The combination of broadcast (radio), digital and out-of-home paid advertising 
focuses on the $30 Supreme Millions Instant Ticket as the launch “hero.” 

Campaign components include :15s and :30s produced radio spots that will air statewide for three weeks (April 28 – May 16) with the 
heaviest concentration on stations within the Boston media market, as well as a strong presence on stations in the Cape Cod, New Bedford, 
Springfield, Worcester, Greenfield/Pittsfield markets.  A variety of high-impact digital units (billboard, companion banners, 
pencil/pushdown, and storyboard ads) will be running across multiple platforms (desktop, mobile, tablet) for a six week period on high-
traffic/high-visibility sites (Newspaper & TV websites across Massachusetts; premium news sites such as AOL, MSN, and News Corp.-owned 
sites; and, other premium sites like Amazon, Men’s Health, Pandora, The Weather Channel, and Yahoo!). 

A four week (April 28 – May 24) out-of-home strategy using at-the-pump gas station ads will provide visual, plus audio coverage (:15 unit + 
:05 action tags) at 136 gas pumps statewide (all of which are Lottery retailers). A paid social media strategy using a mix of promoted posts 
and graphic-rich ad units on Facebook rounds out the campaign. 

Example of a pencil/pushdown unit Example of a storyboard unit



April Instant Ticket Paid Advertising (April 28 – June 7)
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:30 Radio

:15 Gas Station TV



11



12



13



14



15



16



17



18



19



20



21

MSLC Revenue Results 

March FY15 vs. FY14
($ millions)

Through March 28, 2015

FY15 % of Total FY14 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $286 71.2% $272 69.6% $14 5.3%

MegaMillions 50.0 4 0.9% 10 2.6% -7 -65.1%

Powerball 50.0 5 1.3% 5 1.2% 1 11.8%

Keno 70.0 72 17.9% 68 17.3% 4 6.1%

Mass Cash 55.0 6 1.5% 6 1.5% 0 -0.4%

Race Game 70.0 0 0.0% 0 0.0% 0 0.0%

Lucky For Life 60.0 2 0.6% 2 0.6% 0 -3.2%

Numbers Game 63.0 26 6.4% 26 6.6% 0 -0.4%

Super 50-50 Raffle 0 0.0% 0 0.1% 0 -100.0%

Megabucks 55.0 1 0.3% 2 0.4% 0 -20.0%

Jackpot Poker 0 0.1% 0 0.1% 0 -49.2%

Total $402 100.0% $391 100.0% $11 2.9%

Instant Tickets 69.9 to 80.4 $286 71.2% $272 69.6% $14 5.3%

Online Games 50.0 to 70.0 116 28.8% 119 30.4% -3 -2.6%

Total $402 100.0% $391 100.0% $11 2.9%
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MSLC Revenue Results 

Year-to-Date FY15 vs. FY14
($ millions)

Through March 28, 2015

FY15 % of Total FY14 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $2,578 70.3% $2,454 69.1% $124 5.0%

MegaMillions 50.0 59 1.6% 67 1.9% -8 -11.4%

Powerball 50.0 75 2.1% 87 2.5% -12 -13.9%

Keno 70.0 626 17.1% 603 17.0% 23 3.8%

Mass Cash 55.0 56 1.5% 54 1.5% 2 3.4%

Race Game 70.0 0 0.0% 0 0.0% 0 0.0%

Lucky For Life 60.0 20 0.5% 24 0.7% -4 -16.8%

Numbers Game 63.0 239 6.5% 240 6.8% -1 -0.6%

Super 50-50 Raffle 0 0.0% 1 0.0% -1 -100.0%

Megabucks 55.0 14 0.4% 15 0.4% -1 -6.7%

Jackpot Poker 2 0.1% 5 0.2% -3 -61.1%

Total $3,669 100.0% $3,551 100.0% $118 3.3%

Instant Tickets 69.9 to 80.4 $2,578 70.3% $2,454 69.1% $124 5.0%

Online Games 50.0 to 70.0 1,091 29.7% 1,097 30.9% -6 -0.6%

Total $3,669 100.0% $3,551 100.0% $118 3.3%



Thank you for the opportunity to share this 
information. We look forward to your 

feedback and to further discussion on these 
figures, as well as other Lottery initiatives.

23


