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• Sales for July 2014 were up $19 million as compared to July 2013 thanks to a spike 
in Instant Ticket sales. The prize payout for July 2014 was 71.07 percent, as 
compared to 70.76 percent in July 2013. This increase in prize payout decreased 
net profit by $1 million as compared to last year’s figure. 
 

• The Instant Ticket portfolio saw a significant $22 million sales increase in July 
following the release of four new games ($1, $2, $5, $10) in mid-June and 
continued excitement in the marketplace around the $30 World Class Millions 
ticket that launched in April. Additionally, KENO experienced an increase of over 
$1.4 million.  
 

• Powerball sales were down $3 million due to a smaller jackpot offering as 
compared to last year; Megabucks Doubler sales dropped approximately $500,000; 
Lucky for Life sales were down approximately $495,000; and, Jackpot Poker, the 
second monitor game that debuted in June 2013, saw a sales decline of $1 million.  
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September Instant Ticket Release (Sept. 16) 
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$10,000 Payout 
Price Point: $1 

 Top Prize: $10,000 

$100 Frenzy 
Price Point: $2 

 Top Prize: $50,000 

$1,000,000 Payday 
Price Point: $5 

 Top Prize: $1,000,000 

$10,000,000 Mega Fortune 
Price Point: $20 

 Top Prize: $10,000,000 



September Instant Ticket POS 
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Boston Bruins Instant Ticket Release (Sept. 30) 
2014 Boston Bruins Instant Ticket 

 Price Point: $2 
Top Instant Prize: $50,000  

Top Second Chance Prize: Win up to $25,000 cash in an “On Ice Challenge” event 

 
• The $2 2014 Boston Bruins Instant Ticket marks the 

Lottery’s  4th Instant Ticket offering with the Bruins. 
 

• Since September 2010 when the two organizations 
launched its first offering, the Lottery’s Bruins-branded 
games have amassed over $140 million in sales and 
generated approximately $23.8 million in net profit. 

 

• The new $2 game offers over $22 million in immediate 
“scratch and win” cash prizes and experiential prizes 
awarded through second chance drawings, including: 
o 10 top prizes of $50,000, and 3,174,485 prizes 

ranging from $2 to $10,000; 
o Game day Banner Suite packages; 
o Autographed retired number banners; and, 
o    Winner’s choice memorabilia packages.  
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Boston Bruins Instant Ticket POS & Marketing Support 
• Presenting Sponsor of 2014-15 Boston Bruins Regular Season 

 

• Dasherboard Advertising  
 

• Boston Bruins In-Game Features (Warm Up Domination, 8-Spoke 
Salute, Helmet Shuffle) 
 

• Superbowl Dominant LED Advertising  
 

• StadiumVision In-Arena TV/Commercial and Ad Banners 
 

• Five (5) On-Ice Challenge Promotions During Boston Bruins 
Intermission  
 

• TD Garden Main Arena Concourse Domination  
 

• :30 Television Advertising + :15 In-Game Drops on NESN 
 

• Print Advertising on Pocket Schedules 
 

• :10 Radio Advertising In-Game Drops on WBZ-FM 
 

• Integrated Social Media Promotion on Boston Bruins & TD Garden 
Managed Accounts 
 

• Out-of-Venue/In-Market Promotions at Lottery Retail Locations 
 

• Outdoor Advertising on TD Garden Billboards 
 

• Web Page Advertisements & Content Sponsor on 
BostonBruins.com 
 

• Boston Bruins Mobile Application Advertising  
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August Instant Ticket Sales Update 
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Hot 9s 
Price Point $1  

3 Week Sales: $1,152,493 

Electric 5s 
Price Point: $2 

 3 Week Sales: $2,399,430 

Wild 10s 
 Price Point: $2 

3 Week Sales: $3,137,446 
$500 Frenzy 

Price Point: $5 
 3 Week Sales: $11,838,735 



World Class Millions Sales Update  
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World Class Millions  
Price Point: $30 

18 Week Sales: $259,594,680 
 

• Game is approximately 34 percent sold. 
Second Chance Drawing #2 is projected to 
take place the week of September 13th. 
 

• To date, one $15 million prize and 11 $1 
million instant prizes have been claimed.  
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KENO 2nd Chance Promotion (Aug. 28 – Sept. 1) 
From August 28th – September 1st, all 
non-winning KENO, KENO Bonus and 
KENO-to-Go tickets sold will have a 
second chance to win $2,014.  
 
On September 2nd, the Lottery will 
randomly select 20 of the serial 
numbers on the non-winning tickets and 
post the winning ticket numbers on 
masslottery.com.  
 
Winning ticket holders must visit a 
Lottery regional office to claim their 
prize.  
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MSLC Revenue Results 
July FY15 vs. FY14
($ millions)
Through July 26, 2014

FY15 % of Total FY14 % of Total $ Change % Change

Instant Tickets 69.9 to 80.4 $264 72.0% $242 69.5% $22 9.3%

MegaMillions 50.0 3 0.9% 3 0.9% 0 -0.8%

Powerball 50.0 5 1.4% 8 2.2% -3 -32.5%

Keno 70.0 61 16.6% 59 17.1% 1 2.4%

Mass Cash 55.0 6 1.6% 5 1.6% 0 4.5%

Race Game 70.0 0 0.0% 0 0.0% 0 0.0%

Lucky For Life 60.0 2 0.6% 3 0.7% 0 -19.6%

Numbers Game 63.0 24 6.6% 24 7.0% 0 0.1%

Super 50-50 Raffle 0 0.0% 0 0.0% 0 0.0%

Megabucks 55.0 1 0.4% 2 0.5% -1 -27.9%

Jackpot Poker 0 0.1% 1 0.4% -1 -81.6%

Total $367 100.0% $347 100.0% $19 5.6%

Instant Tickets 69.9 to 80.4 $264 72.0% $242 69.5% $22 9.3%

Online Games 50.0 to 70.0 103 28.0% 106 30.5% -3 -2.9%

Total $367 100.0% $347 100.0% $19 5.6%



Thank you for the opportunity to share this 
information. We look forward to your 

feedback and to further discussion on these 
figures, as well as other Lottery initiatives. 
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