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  Lottery Sales Update 
 

 
  

 

 
 

• Overall sales for October 2013 were $8 million higher than October 2012.  
 

• The prize payout for October 2013 was 71.8 percent as compared to 70.3 
percent for October 2012. This 1.5 percent increase caused the overall prize 
payout percentage for the fiscal year to jump from 70.63 percent to 70.74 
percent, which translated into a $5.9 million decrease in net profit from the 
previous month; however, the prize payout for the first four months of FY13 
was 72.6 percent, so our net profit in FY14 to-date is now $29.7 million ahead 
of last year. 

 

• October’s sales increase can be attributed to a $6 million boost in the Instant 
Ticket portfolio; a $3 million increase in Powerball due to a higher jackpot 
offering this year as compared to last year; and, a $1 million increase in KENO 
sales. 
 

• Two draw games in our portfolio experienced sales decreases in October. 
Lucky for Life, a regional draw game, saw a $1 million decrease in sales, and 
The Daily Race Game, a monitor game offering, saw a $2 million decrease 
because there have been no ticket sales since the game officially ended in 
June 2013. 
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  Holiday 2013 Advertising Campaign   
 

 
  

 

 
 Objectives: 
• Create buzz and increased awareness of 2013 season and instant tickets. 
• Capitalize on excitement surrounding the holidays. 
• Position season/instant tickets as the perfect gift for anyone. 
 
Timing: 
• Friday 11/29 – Tuesday 12/24 (Black Friday launch) 
• Flight media to saturate market leading up to key gift-buying time period 
 
Geography: 
• Statewide 

 
Budget: 
• $1,220,000 net media 
• $356,792 production 
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Holiday 2013 Broadcast Advertising 
Television: 
• One :30 spot and two :15 spots; flight dates 11/29 – 12/24. 

 

• Utilize aggressive TV daypart distribution to maximize visibility and reach. 
 

• :30 spots will air in primetime hours for impact; :15 spots will run in all other 
dayparts  for efficiency. 

 

• Airing in both Boston & Springfield TV markets.  



5 

Holiday 2013 Broadcast Advertising 
Television Ad (:30 second low resolution/rough cut): 
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Holiday 2013 Broadcast Advertising 
Radio:  
• Flight dates 11/29 – 12/24 
 

• Product spots: :10 & :15 pre-recorded spots 
 

• DJ endorsements:  :10, :15, :30, :60s on-air endorsements 
 

• Product spots airing in Boston, Cape Cod, New Bedford, Springfield, 
Worcester, Greenfield, Pittsfield & Ethnic radio markets, as well as Pandora 
internet radio 

 

• DJ endorsements airing in Boston, Cape Cod, New Bedford, Springfield, 
Worcester & Greenfield radio markets 
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Holiday 2013 Print Advertising 
Valpak:  
• Unit: Single panel insert 
• Insert date: 12/5 mailing  
• 820,000 households 
• Additional exposure on Valpak’s digital network 
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Holiday 2013 Out of Home Advertising 
MEDIA TYPE: Bus King Panels  
• 250 total bus king and headliner panels (billboard type ads on side of MBTA 

buses) for Metro Boston coverage  

Headliner Unit: 

Bus King Panel: 
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Holiday 2013 Out of Home Advertising 

MEDIA TYPE: Theater-based Advertising 
• Movie theater advertising during peak holiday attendance period; additional 

way to distribute/cost efficient use of the TV commercial.  
• Capturing 18+ audience by restricting placement to PG-13 and R films.  
• Partnering with ScreenVision at 25 theaters/approximately 224 screens 

statewide.  
• Flight Date: 11/29 – 12/26 
• :30 unit slated for Pod 1 placement (immediately prior to film start) 
• Estimated reach: 644,000 theater admissions 
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Holiday 2013 Digital Advertising 
MEDIA TYPE: Display 
• Components include: 56 high impact page takeovers, both overlays and interstitial space 

(free space on sites). 
•  Outlets, tactics & flight dates include:  

o Boston.com Homepage Takeover 12/12, 12/19;  
o CBS Boston Homepage Takeover 11/30, 12/13;  
o CBS Boston Sports Homepage/Content Takeover 12/4, 12/10, 12/24;  
o CBS Boston News Homepage/Content Takeover 12/19,12/23;  
o Boston Herald Homepage Takeover 12/3, 12/6, 12/9, 12/11, 12/16, 12/19, 12/23; 
o Boston Herald Sports Homepage Takeover 11/29, 12/3, 12/5, 12/10, 12/12, 12/17, 

12/19; 
o Boston Herald Homepage Interstitial 12/2, 12/10, 12/13, 12/18, 12/23;  
o Boston Herald News Interstitial 12/9, 12/10, 12/11, 12/12, 12/13, 12/23;  
o Boston Herald Sports Interstitial 12/3, 12/10, 12/16, 12/17, 12/18, 12/19, 12/20; 
o NECN Homepage Takeover 11/29, 12/6, 12/13, 12/20;  
o ESPN Homepage Takeover 12/3, 12/10, 12/17, 12/24;  
o Comcast Xfinity Sign-in Takeover 12/10, 12/12, 12/17, 12/20;  
 

• Banner Advertising (added value): 11/29 – 12/24 on Boston.com, Boston Herald; CBS 
Boston; NECN; and, ESPN Boston.  
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Holiday 2013 Digital Advertising 
  

MEDIA TYPE: Online Video 
• Complement broadcast and digital display efforts with dedicated pre-roll buy.  
• Components include: 2.3 million pre-roll impressions and 577,000 companion 

banner impressions in MA only  
• Outlet: Brightroll  

• Premium online video vendor ad network with channels including: 
Huffington Post, Bleacher Report, ABC News, POGO 

 
MEDIA TYPE: Mobile Advertising 
• Educate consumer on holiday product offering through touch based, mobile 

engagement  
• Components include: 3.3 million impressions using tap to expand mobile 

interstitial with swipeable gallery  
• Outlet: Undertone 

• Premium network, inventory with top 350 comScore properties including: 
ABC News, A&E Networks, Comedy Central, MassLive.com; MTV  
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Holiday 2013 Digital Advertising Examples 

Example of Homepage Takeover: Example of Interstitial Skin: 
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Holiday 2013 Digital Advertising Examples 

970X414 Pushdown Ad 

924X56 Pencil Ad 

970X66 Pencil Ad 
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Holiday 2013 Digital Advertising Examples 

160X600 Ad 

300X250 Ad 

320X50 Ad 

216X23 Ad 
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Holiday 2013 In-Store POS 
Pictured:  
• 8.5X11 Poster (3 options) 
• 11X17 Poster (3 options) 
• LED Frame 
• Wobbler 
• 11X17 Placemat 

 
Not Pictured: 
• 8.5X3.5 In-lane Cards and 

Supermarket  
• Lottery Holiday Gift 

Envelopes 
• 8.5X11 Poster Refresh  
• Lottery Lines Newsletter 
• 3” & 5” Employee Stickers 
• ITVM & PAT Stickers 
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Holiday 2013 Season Tickets Promotion 
Pictured:  
• 8.5X11 Poster  
• 5 in Decal 
• 4X4 ISYS/Season Tickets 

Terminal Decal 
• Lottery “For Everyone” 

Checklist Decal 
 

Not pictured: 
• Masslottery.com posting 
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Holiday Instant Ticket Sales  
 

Holiday Cash 
 Price Point: $1 

3 Week Sales: $1,276,079 
 

New Year Tripler 
Price Point: $2 

3 Week Sales: $2,079,810 
 

Holiday Surprise 
Price Point: $2 

3 Week Sales: $3,652,132 
 

Nutcracker Cash 
Price Point: $5 

3 Week Sales: $8,917,905 
 

Holiday Gold 
 Price Point: $10 

3 Week Sales: $13,205,671 
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Thank you for the opportunity to share 
this information. We look forward to 

your feedback and to further discussion 
on these figures, as well as other 

Lottery initiatives. 
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