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Lottery Sales Update

Overall sales for October 2013 were $8 million higher than October 2012.

The prize payout for October 2013 was 71.8 percent as compared to 70.3
percent for October 2012. This 1.5 percent increase caused the overall prize
payout percentage for the fiscal year to jump from 70.63 percent to 70.74
percent, which translated into a $5.9 million decrease in net profit from the
previous month; however, the prize payout for the first four months of FY13
was 72.6 percent, so our net profit in FY14 to-date is now $29.7 million ahead
of last year.

October’s sales increase can be attributed to a $6 million boost in the Instant
Ticket portfolio; a S3 million increase in Powerball due to a higher jackpot
offering this year as compared to last year; and, a S1 million increase in KENO
sales.

Two draw games in our portfolio experienced sales decreases in October.
Lucky for Life, a regional draw game, saw a S1 million decrease in sales, and
The Daily Race Game, a monitor game offering, saw a $2 million decrease
because there have been no ticket sales since the game officially ended in
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Holiday 2013 Advertising Campaign

Objectives:

* Create buzz and increased awareness of 2013 season and instant tickets.
e Capitalize on excitement surrounding the holidays.

e Position season/instant tickets as the perfect gift for anyone.

Timing:
e Friday 11/29 — Tuesday 12/24 (Black Friday launch)
* Flight media to saturate market leading up to key gift-buying time period

Geography:
e Statewide

Budget:
e $1,220,000 net media
e $356,792 production



Holiday 2013 Broadcast Advertising

Television:

One :30 spot and two :15 spots; flight dates 11/29 — 12/24.
Utilize aggressive TV daypart distribution to maximize visibility and reach.

:30 spots will air in primetime hours for impact; :15 spots will run in all other
dayparts for efficiency.

Airing in both Boston & Springfield TV markets.

Late Fringe 11p-135a  10% 10% Early Morning 5a-9a

10% Daytime 9a-3p

10% Early Fringe 3p-7p
40%

Primetime
M-Sa 8-11P

Su7p-11P 10% Early News 4p-7p

10%
Prime Access 7p-8p



Holiday 2013 Broadcast Advertising

Television Ad (:30 second low resolution/rough cut):

SHOP ONCE AND
SHOP FOR ALL




Holiday 2013 Broadcast Advertising

Radio:

Flight dates 11/29—-12/24
Product spots: :10 & :15 pre-recorded spots
DJ endorsements: :10, :15, :30, :60s on-air endorsements

Product spots airing in Boston, Cape Cod, New Bedford, Springfield,
Worcester, Greenfield, Pittsfield & Ethnic radio markets, as well as Pandora
internet radio

DJ endorsements airing in Boston, Cape Cod, New Bedford, Springfield,
Worcester & Greenfield radio markets



Valpak:

Holiday 2013 Print Advertising

* Unit: Single panel insert \/alpak

e Insert date: 12/5 mailing
e 820,000 households
e Additional exposure on Valpak’s digital network

Now On Sale
Through January 4, 2014

1-|r|'.| ll:-! RS 51 per wager - D-rawnTwlmaWeeh
o~ 13 Weeks/24 Drawings for $23 - Total Savings $3

,-m 26 Weeks/52 Drawings for $45 - Total Savings 57
52 Weeks/ 104 Drawings for 590 - Total Savings $14

Ehﬁttﬂ- 52 per wager - Drawn Twice a Week
o 13 Weeks/26 Drawings for 545 - Total Savings 57

m 26 Weeks/52 Drawings for 590 - Total Savings 514
iFe 52 Weeks104 Drawings for 5180 - Total Savings 528




Holiday 2013 Out of Home Advertising

MEDIA TYPE: Bus King Panels
e 250 total bus king and headliner panels (billboard type ads on side of MBTA
buses) for Metro Boston coverage

Headliner Unit:

TROUBLE-FREE AND
' DER THE TREE.
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Holiday 2013 Out of Home Advertising

MEDIA TYPE: Theater-based Advertising

Movie theater advertising during peak holiday attendance period; additional
way to distribute/cost efficient use of the TV commercial.

Capturing 18+ audience by restricting placement to PG-13 and R films.
Partnering with ScreenVision at 25 theaters/approximately 224 screens
statewide.

Flight Date: 11/29-12/26

:30 unit slated for Pod 1 placement (immediately prior to film start)
Estimated reach: 644,000 theater admissions
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Holiday 2013 Digital Advertising

MEDIA TYPE: Display

* Components include: 56 high impact page takeovers, both overlays and interstitial space
(free space on sites).

e Qutlets, tactics & flight dates include:

O

O O O0OO0Oo

O O O0OO0OO0DOo

Boston.com Homepage Takeover 12/12, 12/19;

CBS Boston Homepage Takeover 11/30, 12/13;

CBS Boston Sports Homepage/Content Takeover 12/4, 12/10, 12/24;

CBS Boston News Homepage/Content Takeover 12/19,12/23;

Boston Herald Homepage Takeover 12/3, 12/6, 12/9, 12/11, 12/16, 12/19, 12/23;
Boston Herald Sports Homepage Takeover 11/29, 12/3, 12/5, 12/10, 12/12, 12/17,
12/19;

Boston Herald Homepage Interstitial 12/2, 12/10, 12/13, 12/18, 12/23;

Boston Herald News Interstitial 12/9, 12/10, 12/11, 12/12, 12/13, 12/23;

Boston Herald Sports Interstitial 12/3, 12/10, 12/16, 12/17, 12/18, 12/19, 12/20;
NECN Homepage Takeover 11/29, 12/6, 12/13, 12/20;

ESPN Homepage Takeover 12/3, 12/10, 12/17, 12/24;

Comcast Xfinity Sign-in Takeover 12/10, 12/12, 12/17, 12/20;

e Banner Advertising (added value): 11/29 — 12/24 on Boston.com, Boston Herald; CBS
Boston; NECN; and, ESPN Boston.
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Holiday 2013 Digital Advertising

MEDIA TYPE: Online Video

Complement broadcast and digital display efforts with dedicated pre-roll buy.
Components include: 2.3 million pre-roll impressions and 577,000 companion
banner impressions in MA only
Outlet: Brightroll
* Premium online video vendor ad network with channels including:
Huffington Post, Bleacher Report, ABC News, POGO

MEDIA TYPE: Mobile Advertising

Educate consumer on holiday product offering through touch based, mobile
engagement
Components include: 3.3 million impressions using tap to expand mobile
interstitial with swipeable gallery
Outlet: Undertone
* Premium network, inventory with top 350 comScore properties including:
ABC News, A&E Networks, Comedy Central, MassLive.com; MTV
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Holiday 2013 Digital Advertising Examples

, Mik rswws, reaking news, sports, videa | Boston.com

Example of Homepage Takeover: Example of Interstitial Skin:

basten. com

THE BEST WAY
TO.BRIGHTEN

SOMEON W'LIDAYS_

SHOP ONCE AND SHOP FOR ALL
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Holiday 2013 Digital Advertising Examples

THE EASIEST GIFT TO GIVE

masslottery.com

970X66 Pencil Ad

SHOP ONCE AND SHOP FOR ALL
924X56 Pencil Ad

TROUBLE-FREE AND
UNDER THE TREE.

FIND A STORE NEAR YOU

;UPE]
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Holiday 2013 Digital Advertising Examples

FIND A STORE NEAR YOU

FIND A STORE NEAR YOU

You must be 18 years or
older to play the Lottery.

You must be 18 years or older to play the Lottery.

SHOP ONCE AND SHOP FOR ALL

VI

160X600 Ad 216X23 Ad
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Holiday 2013 In-Store POS

SOMETIMES THE PERFECTH
HOLIDAY GIFT 1S RIGHT IN
FIRONT OF YOUR EYES.

LIKE RIGHT HOW.

SHOP ONCE AND 5

DON'T COUNT ON
“THE THOUGHT"
COUNTING.

ENCH ONTE JHD SHOF IO BLL

u:r:.'inr l : . T l Tt B s

SHOP ONCE

AND SHOP

w| FORALL

.:LTL“,JE.' anu (o), |

Pictured:

8.5X11 Poster (3 options)
11X17 Poster (3 options)
LED Frame

Wobbler

11X17 Placemat

Not Pictured:

8.5X3.5 In-lane Cards and
Supermarket

Lottery Holiday Gift
Envelopes

8.5X11 Poster Refresh
Lottery Lines Newsletter
3” & 5” Employee Stickers
ITVM & PAT Stickers
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Holiday 2013 Season Tickets Promotion

DISCOUNTED
\SON AVAILABLE HERE

--L

From November 18, 2013 to January 5, 2014

~
'\|[[(| ABsuie |\5 \(.g} .- DISCOUNTED

no U BI. ER NovErElb:e;' 1b8( 2013 - Ja:luary 5, 2014
( J !
NECARECHS  "<iMEoa

PLUCS S CEOWERD

)

$1 per wager - Drawn Twice a Week
13 Weeks/26 Drawings for $23 - Total Savings $3
26 Weeks/52 Drawings for $45 - Total Savings $7
52 Weeks/104 Drawings for $90 - Total Savings $14
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Pluck S T T T

~~ For Everyonel!! ~~ l

/ Great stocking stuffers!
V' Good for Yankee swaps and office |

LOTTERY SEASON TICKETS

Season Tickets can be generated with customer
selected numbers or as a “Quic Pic.”

1. Press the SEASON TICKET key.
2. From the display, select the game that the customer
wants to play. Press the number corresponding to that

gifts! game.
3. Select the Season Ticket price. (During the holida
" Perfect for the hard to buy for promotion period, the display \::ill default to ?he discounteﬁ
person who has everything! "Ema S prices.)
4. Key in the customer’s numbers or select QUIC PIC.
1,/ Ideal last-minute gift solutions Y-LOMNAL 5. press SEND.
|
that come with ‘10-"0‘“9 Bn'fe-’l’Pe-"'" Two tickets will be printed. One will show the numbers selected
No wrapping needed! by the customer with the effective and expiration dates;
this is to be kept by the customer as a receipt. The second
larger ticket is the registration form which
masslattery,com must be completed and returned to the
Lottery. Jr

Pictured:

e 8.5X11 Poster

e 5in Decal

e A4X41SYS/Season Tickets
Terminal Decal

e Lottery “For Everyone”
Checklist Decal

Not pictured:

e Masslottery.com posting
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Holiday Instant Ticket Sales

510
ﬁ \WIN|:SHISATIMES

Holiday Cash
Price Point: S1
3 Week Sales: $1,276,079

New Year Tripler
Price Point: S2
3 Week Sales: $2,079,810

o\ |
pRIZE \ \ any of YOUR NUMBERS to any of the WINNING NUy'™
orize shown. Get a “ 2X.% symbol, win DOUBLE 1l

Holiday Surprise TR (e 0 i
Price Point: sz . old Bar @ " symbol\win all15pnzessh?
3 Week Sales: $3,652,132 oW | B 7 |l |_"_

L =
F.'N-\J"'u“ ain pivze
Nutcracker Cash R ,If’iuw ,mﬁf

u'\t"‘ a0 sr,,n" =
show At o piie o, win prize SIOWT

. . iz SV L f L
Pr|ce PO] nt: $5 n{\d)ﬁ.mw‘ 511m\t . m\n'h*:“:;;p" omatcalh.

| (wrn "
| UP.ro 19 vich any Ill"fnuu " .
10 \Wan ' fa (7 m)ffs,r Ny "L“MR ruem'eru
. ELTL _‘W ) g : ¥ MBER, THING
3 Week Sales: $8,917,905 o L a %B * } D gy T o g
o S Y urst * j;; i
; X . "- 1 % . SSSS LTS the o *urmu.m

YouR NUMEEHS

Holiday Gold
Price Point: S10
3 Week Sales: $13,205,671

- IF R[MDV[D WI” [[P ]'a -1
Wl <m Q550, 000y, i
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Instant Game Monthly Sales
November 10 thru October 13
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KENO Game Monthly Sales
November 10 thru October 13
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Race Game Monthly Sales
November 10 thru October 13
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Lucky For Life Game Monthly Sales
November 10 thru October 13
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Numbers Game Monthly Sales
November 10 thru October 13
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Mass Cash Game Monthly Sales
November 10 thru October 13
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Megabucks Game Monthly Sales
November 10 thru October 13
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Super 50-50 Raffle Game Monthly Sales
November 10 thru October 13

$1,200,000

[
=
]
»
2
s
c
S
=

[ oot oniySee | s@esn | soren | seasw | s | s | swtio | sweom | swosm | swesw | s | 5 | swiew |

___-____——-

“—---m--m-‘--““
Month Ending




Mega Millions Game Monthly Sales
November 10 thru October 13
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Powerball Game Monthly Sales
November 10 thru October 13
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All Game Monthly Sales
November 10 thru October 13
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Net Profit Monthly Sales
November 10 thru October 13
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MSLC Revenue Results

October FY14 vs. FY13

(S millions)

Through October 26, 2013

Instant Tickets
MegaMillions
Powerball
Keno

Mass Cash
Race Game
Lucky For Life
Numbers Game
Super 5050 Raffle
Megabucks
JackpotPoker
Toftal

Instant Tickets
Online Games
Total

FY14 % of Total
$259 70.5%
4 1.0%

8 2 2%

62 16.8%

5 1.5%

0 0.0%

3 0.7%

25 B.7%

0 0.1%

2 0.4%

0 0.1%
$368 100.0%
$259 70.5%
109 29.5%
$368 100.0%

FY13 % of Total
$253 70.4%
4 1.1%

5] 1.4%

60 16.8%

5 1.5%

2 0.5%

3 0.9%

25 B.0%

0 0.1%

1 0.4%

0 0.0%
$360 100.0%
$253 70.4%
107 29 5%
$360 100.0%

$ Change % Change
$6 2 %%
0 0.0%
3 58.8%
1 2 0%
0 0.0%
2 -100.0%
-1 -18.8%
0 -0.8%
0 -55. 5%
0 8.0%
0 0.0%
$8 21%
$6 2 %%
2 1.7%
$8 21%
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MSLC Revenue Results

Year-to-Date FY14 vs. FY13

(3 millions)
Through October 26, 2013

Instant Tickets
MegaMillions
Powerball
Keno

Mass Cash
Race Game
Lucky ForLife
Numbers Game
Super 50-50 Raffle
Megabucks
Jackpot Poker
Total

Instant Tickets
Online Games
Total

FY14 % of Total
$1,044 62.8%
17 1.1%

50 3.3%

258 17.0%

23 1.5%

0 0.0%

11 0.7%

104 5.9%

0 0.0%

1 0.4%

3 0.2%
$1,517 100.0%
$1,044 58.8%
473 31.2%
$1,517 100.0%

FY13 % of Total
$1,038 69.3%
17 1.2%

33 2 2%

253 16.9%

22 15%

8 0.5%

15 1.0%

105 7.0%

0 0.0%

7 0.5%

0 0.0%
$1.499 100.0%
$1,038 59.3%
461 30.7%
$1.499 100.0%

$ Change % Change
$6 06%
-1 -34%
17 50.6%
5 19%

1 31%

-8 -100.0%
-4 -245%
-1 -06%

0 -359%

-1 -B2%

3 100.0%
$18 1.2%
$6 0.6%
12 26%
$18 1.2%
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Thank you for the opportunity to share
this information. We look forward to
your feedback and to further discussion
on these figures, as well as other
Lottery initiatives.
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