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  Lottery Sales Update 
 

• Lottery sales continue to climb with overall sales for the month up $9 million over October 2011 
sales. The prize payout for the month of October was 70.4 percent as compared to 71.2 percent for 
October 2011.  
 

• The lower prize payout for the month brought our overall prize payout for the first four months of 
the fiscal year from 73.9 percent to 72.6 percent, a 1.3 percent reduction. The Lottery’s net profit 
for these first four months is $1.5 million behind last year, a marked improvement compared to the 
results through the first quarter, which were $17.8 million behind. It is our belief that this trend 
will continue and the prize payout will return over the course of the fiscal year to the 72.3 percent 
payout assumed in our annual net profit projections. As previously explained, the payout 
percentage fluctuates based on the schedule or rate at which players cash in prizes. 

 

• October sales increase can be attributed to a $10 million increase in the Instant Ticket portfolio; a 
$1 million increase in KENO sales; and, $3 million in new sales brought in from the regional Lucky 
for Life draw game, which debuted in March 2012. 
 

• Four draw games in the portfolio experienced sales decreases in October, including: a $1 million 
decline in Mega Millions sales due to smaller jackpots compared to last year’s offerings; a $2 
million decrease in Powerball sales due to smaller jackpots; a $1 million decrease in Megabucks 
Doubler also due to smaller jackpots; and, a $2 million decrease in Cash WinFall sales because 
there have been no sales since the game officially ended in January 2012. 
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 Player Activated Terminal (PATs) Sales Update 
The following is a recap of sales at locations with new PATs and at least one year of sales history 
with an Instant Ticket Vending Machine (ITVM). Sales quoted below include both PAT and over-the-
counter sales at these locations: 

 

• Three (3) Hudson News stores at Logan Airport have had PATs for 40 days, one of which was an 
existing retailer with an ITVM. During those 40 days, the one store that previously had an ITVM 
saw a $24,052, or 24 percent, sales increase over the same time frame last year. This location 
generated a total of $926,760 in 2011. If sales continue at the current rate, the result will be 
$222,422 in additional sales. 
 

• Martin’s News at South Station has had a PAT for 47 days. Lottery sales for those 47 days were 
$42,868 higher than sales for the same 47 days last year, or up 16 percent. Sales at this location 
totaled $492,237 in 2011. A 16 percent sales increase in 2012 would translate to $78,757 in 
additional sales.  
 

• The Logan Airport Taxi Pool has also had a PAT for 47 days. Lottery sales for those days were 
$33,387, or 18 percent, less than sales during the same time period in 2011. 2011 sales at this 
location totaled $1,331,025. If sales decline at current rate, 2012 sales would decrease by 
$239,584. Our sales team is working to determine the reason for this decline.  

 
PAT sales at locations that were not Lottery agents last year:  
• The nine CVS locations that were not Lottery agents last year have total sales of $37,418 since 

receiving machines. CVS has had PATs at these locations for an average of 34 days.  
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Holiday 2012 Broadcast Advertising 

Television: 
• Flight dates 11/26 – 12/24 
 

• One :30 spot; two :15 spots; and, one :10 spot 
 

• :30 spot will air in primetime hours (both as full :30 
& as two :15 in same block); :15 spots will run in all 
other dayparts  

 

• :10 spots are added value 
 

• Airing in both Boston & Springfield TV markets 
 

• Stations include:  
• BOSTON: Direct TV, Cable, CSNNE, NECN, WBZ-

CBS 4, WCVB-ABC 5, WFXT-FOX 25, WHDH-
NBC 7, WLVI-CW 56, WSBK-MyTv 38 

 

• SPRINGFIELD: EGGB-FOX 6, WGGB-ABC 40, 
WSHM-CBS 3, WWLP-NBC 22, and Comcast 
Cable 
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Holiday 2012 Broadcast Advertising 

Radio:  
• Flight dates 11/26 – 12/24 
 

• Product spots: :10 & :15 pre-recorded spots 
 

• DJ endorsements:  :10, :15, :30, :45 & :60s on-air endorsements 
 

• Product spots airing in Boston, Cape Cod, New Bedford, Springfield, 
Worcester, Greenfield, Pittsfield & Ethnic radio markets 

 

• DJ endorsements airing in Boston, Cape Cod, New Bedford, Springfield, 
Worcester & Greenfield radio markets 

 

• Stations include:  
• BOSTON: WAAF-FM, WBMX-FM, WBOS-FM, WBZ-AM, WBZ-FM, WEEI-

FM, WJMN-FM, WKLB-FM, WMJX-FM, WODS-FM, WROR-FM, WXKS-FM, 
WZLX-FM, WAMG-AM, WLLH-AM, WESX-AM 

 

• NEW BEDFORD: WFHN-FM, WJFD-FM 
 

• SPRINGFIELD: WAQY-FM, WHYN-AM, WHYN-FM, WMAS-FM, WSPR-AM 
 

• WORCESTER: WSRS-FM, WXLO-FM, WORC-AM 
 

• GREENFIELD/PITTSFIELD: WBEC-FM, WHAI-FM, WPVQ-FM, WUPE-FM 
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Holiday 2012 Broadcast Advertising 
Sample Radio spots: 
 

:10  
• Only elves should stress out about presents. Shop Once. And shop for all with holiday tickets from the 

Mass. State Lottery. Available at a lottery retailer near you. 
 

:15  
• Don’t let the holidays get your wrapping paper in a wrinkle. This season get the perfect gift for 

everyone on your list – with holiday Instant Tickets from the Massachusetts State Lottery. Shop once. 
And shop for all.  Available at a lottery retailer near you. 
 

:30, :45 & :60 DJ ENDORSEMENTS (sample talking points): 
• Take the stress out of your holiday shopping. Shop once. And shop for all with holiday tickets from 

the Massachusetts State Lottery.   
 

• The Massachusetts State Lottery has the perfect gifts for everyone on your list this season: holiday 
Instant “Scratch” Tickets, Season Tickets and SUPER 50/50 Raffle Tickets. They’re fun and totally 
irresistible because they give everyone on your list – friends, family, coworkers, etc. – the chance to 
WIN big! And they’re convenient to buy -- just stop by one of the Lottery’s 7,400 local retailers today.  
 

• When you give the gift of a Lottery Season Ticket, you’re giving the chance to win without the work 
of entering! The numbers are played automatically, so any day could be the lucky one!  Three, six, or 
12 month Season Tickets are available for the Lottery’s Mega Millions and Megabucks Doubler 
games! 
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Holiday 2012 Print Advertising 

Boston Metro:  
• Units: full page, front page mast banner, front page banner, interior pop up, exterior 

pop ups  
• Insertion dates: 11/26, 11, 28, 12/7, 12/10, 12/12, 12/17, 12/19, 12/24 
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Holiday 2012 Print Advertising 

Valpak:  
• Unit: Single panel insert 
• Insert date: 12/3/12 mailing  
• 820,000 households 
• Additional exposure on Valpak’s digital network 
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Holiday 2012 Digital Advertising 
MEDIA TYPE: Display 
• Components include: page takeovers, banner ads, sliding billboards, page re-skins, gift 

guide sponsorships, sponsored email blasts and newsletters, pre-roll video   
• Outlets include: Boston.com. Boston Herald, CBS Boston, Comcast Xfinity, Comcast 

Sports Network, NECN, and ESPN Boston 
 
MEDIA TYPE: Streaming Radio 
• Components include: audio ads (web and mobile platforms), video ads (web and 

mobile), mobile banner ads 
• Outlet: Pandora Radio 

• Personalized internet radio with 1.1 million monthly unique visitors in MA ages 18-
54 

 
MEDIA TYPE: Online Video 
• Components include: 2.5 million pre-roll impressions and 500,000 banner impressions in 

MA only (ages 18-54) 
• Outlet: Undertone  

• Premium ad network with channels including: Entertainment Weekly, Kaboodle, TV 
Guide, Bleacher Report, Nextag, People, ABC News, USA Today 
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Holiday 2012 Digital Advertising 

728x90 Holiday Banners 

Digital Advertising examples:  

300x250 Holiday Banners 160x600 Holiday Banners 
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Holiday 2012 Out of Home Advertising 
MEDIA TYPE: Digital Outdoor Billboards 
• Three 14x48 Digital Billboards in high-visibility/high-traffic areas (93 Stoneham, Medford; 

495 Lawrence) 
 
 
 
 
 
 
 
 
 
 

MEDIA TYPE: Bus King Panels  
• 250 total bus king panels (billboard type ads on side of MBTA buses) 
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Holiday 2012 In-Store POS 
Pictured:  
• 8.5X11 Season Tickets 

Discount Poster 
• 3” & 5” Employee Stickers 
• LED Frame 
• 11X2 Gas Pump & ITVM 

Stickers 
• Lottery Holiday Gift 

Envelopes 
• 8.5X11 & 13X9 Poster 
• 4X4 ISYS/Season Tickets 

Terminal Decal 
• 8.5X11 Poster Decal 
• 4X18 Monitor Sticker 

 
Not Pictured: 
• 8.5X3.5 In-lane Cards and 

Supermarket  
• 8.5X11 Responsible Play 

Poster 
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Holiday 2012 Online Assets Re-Skins 

masslottery.com  YouTube  

Facebook  Twitter 
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Frosty The Doughman 
 Price Point: $2 

27 Days Sales: $7,738,516 

Holiday Instant Tickets Sales 

Happy Holidays 
Price Point: $1 

4 Week Sales: $2,489,547  

 

Winner Green 
 Price Point: $10 

27 Days Sales: $17,353,120 

Holiday Gifts 
Price Point: $5 

27 Days Sales: $15,415,210  
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Lottery Reform Scorecard   
 

Procurement 
• The Lottery met last week with the General Counsel of OSD to discuss Lottery 

procurement reform initiatives, various OSD requirements, and address questions 
regarding the Lottery’s responsibilities as an OSD Level II department.   

 
 

Operations  
• The Lottery has distributed to the Massachusetts Gaming Commission and the 

Attorney General’s Office a first draft of proposed legislation addressing the Gaming 
Commission’s recommendation to the Legislature for charitable gaming reform.  The 
legislation would transfer regulatory powers of raffles and bazaars to the Lottery, 
expanding the Lottery’s Audit and Control Department’s charitable gaming 
operations. The Commissioner of Public Safety will be kept apprised of any possible 
legislative change that may affect permit applications subject to her approval.     
 

• The Lottery is finalizing reform of its policy and procedures for conducting 
monitoring and testing of sales agents’ cashing practices.   
 

  
  

 



Operational Services Division  
 

• Accounts for 10% or more of 
evaluation points of large bids 

 

• M/WBEs may not earn points as 
prime vendors 

 

• Bidders must make a significant 
commitment to partner with an 
M/WBE 

 

• Partnerships through SDO 
certified M/WBE for 
subcontracting, ancillary use or 
growth and development 
(education, training, mentoring) 

 

• Must submit a completed SDP 
Plan Form with financial 
commitment 
 
 
 
 

Office of the State Treasurer 
 
• Accounts for up to 5% of 

evaluation points of large bids 
 

• M/WBEs may earn points as prime 
vendors 
 

• Bidders as M/WBEs or who 
partner with M/WBEs will be 
found “Advantageous” 
 

• Partnerships through any state 
certified M/WBE for 
subcontracting, ancillary use or 
growth and development 
(education, training, mentoring) 
 

• Must submit a completed SDP 
Plan Form with financial 
commitment  
 

Supplier Diversity Plan  
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Thank you for the opportunity to share 
this information. We look forward to 

your feedback and to further discussion 
on these figures, as well as other 

Lottery initiatives. 


	�Massachusetts State Lottery �Commission Meeting��Executive Director’s Report
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Thank you for the opportunity to share this information. We look forward to your feedback and to further discussion on these figures, as well as other Lottery initiatives.

